
NAE CHICKEN TABLE AND METHODOLOGY NOTICE

Urner Barry regularly solicits feedback from stakeholders to ensure that our coverage reflects current 
trading conditions and practices. To improve market transparency and to provide stakeholders with 
meaningful information, Urner Barry is requesting feedback on the following proposed additions to its 
chicken market coverage.

We are looking at initiating coverage on new items. We want to be sure we’re getting the most traded 
items in our coverage and that we have ample transactional data to release a robust quotation. 

The proposed addition to our coverage is the launch of a brand-new, semi-weekly NAE Chicken Table. 
At the outset, this data will be published twice a week, on Tuesday and Thursday, alongside the daily 
conventional market report. This latest addition further expands Urner Barry’s initiative to provide market 
transparency in the chicken market. The proposed table will be presented in the format below:

Revised October 31,2022

Stakeholders can comment on the proposed changes during a comment period which will take 
place from October 31, 2022, to November 30, 2022, with intended coverage being initiated 
on January 3, 2023. Comments will be published on our market reporting methodology page at  
www.urnerbarry.com/markets/methodologies. 

For more information or to submit a comment, please email Matt Busardo at mbusardo@urnerbarry.com, 
Dylan Hughes at dhughes@urnerbarry.com, or Russ Whitman at rwhitman@urnerbarry.com.

FRESH CHICKENS, NAE, $/lb.
Prices delivered warehouse based on current negotiations

(Deliveries 1-7 days). Conventional feed, value added programs sell at varying premiums

No Antibiotics Ever/Truckload/Delivered

U.S. Grade "A", 3 lbs & up

FRESH CHICKEN PARTS, NAE, $/lb.
No Antibiotics Ever/Truckload/Delivered

Breast Tenders Clipped*

Boneless/Skinless Breasts *

Leg Quarters*

Drumsticks*

Thigh Meat, boneless/skinless*

*This size product is normally marketed either into the retail grocery sector in tray pack, IQF form or is further processed and 
marketed into various sector or bagged forms.

*Product size varies and is normally marketed into the retail grocery sector in tray pack, bagged or IQF forms, or is further processed and marketed 
into various sectors.
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